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OMEN cannot resist the charm of |
W color. Every one of them in your

town will be attracted by and want the New
UNIVERSAL color-trimmed Household
Helps which pleasingly harmonize with her
stylish home furnishings.

(6 HE very newest development in this

Age of Color is the distinctive Cardinal
Red, Delft Blue and Woodland Green trim-
mings adopted for standard Universal items,

S |
@ISPLAYED in store windows, show- 1

cases, or on counters, these brilliantly

- trimmed Houschold Helps will delight thou-

sands who will buy them that they may
brighten their kitchens and dining rooms
with fashion's latest’ innovation.

Silk cords exactly match handles of
UNIVERSAL Eleetric Appliances,

of UNIVERSAL Household

1 Write for full particulars
H:]p: with colored trim.
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Title Advertisements: Universal Products

Primary Maker Landers, Frary, and Clark

Medium paper, printed ink

Description Three advertisements for Universal products published by Landers,

Frary & Clark. (a) Advertisement titled, "Color Enters the Home," which is
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Basic Detail Report

advertising new color-trimmed kitchen appliances. (b) Advertisement titled,
"More Color Enters the Home! Universal Rainbow Tray Package," which is
advertising three tray models, irons, waffle irons, toasters, and percolators. (c)
Advertisement titled, "More Color Enters the Home! Universal Rainbow Stove
Percolator Package No. 2225," which is advertising percolators, food choppers,
and scales.

Dimensions Primary Dimensions (overall height x width): 10 3/4 X 7 3/4in. (27.3

X 19.7cm)
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